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Abstract 

Large format has been a pioneering application of digital 
printing in the graphics arts. Many years after the 
introduction of the first digital products, and after the 
inkjet revolution, the technology evolution is still 
transforming the industry by reaching more applications 
and transforming more verticals. Those transformations are 
profound, reaching the complete value chain and creating 
unexpected opportunities for end-users. This trend will 
continue for many years. 
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